American Association of Critical-Care Nurses
Commercial Support of Education
1. Commercial support is defined as financial support or contributions given by a commercial interest, which is used to pay all or part of an educational activity. 

2. This type of support is considered a sponsorship, and requires a Sponsorship Agreement between the chapter and vendor.  All Sponsorship Agreements must be approved by the Chapter Specialist at AACN national before the chapter signs the agreement.

3. Vendors who are supporting an educational activity may not be inside the room where education is taking place unless they are attending the educational activity.
4. The vendor may attend the educational activity if they register and pay the fee for the event but they are not allowed to engage in conversation about their product.
5. Vendors that are attending the educational event are not allowed to ask or answer questions or engage the audience into asking questions. 

6. Vendors who are supporting an educational activity may not display material within the room.

7. Advertisement for a vendor’s product may not appear in handouts or in advertisement for the educational program.

8. Continuing education credit cannot be given for a vendor’s information about their product. This information is considered promotional.

9. Presenters or planners of continuing education must declare if there is a conflict of interest with the topic that is being presented. This should occur at the beginning of the educational activity.
10. If there is a conflict for presenters or planners-this conflict must be disclosed in written form and verbally to the participants receiving the education.

11. Off label usage of drugs- participants are notified if a medication is presented as treatment of a disease/condition that it has not received FDA approval for. (an off-label use)
12. Educational materials that are part of a continuing education program (including slides/PowerPoint) cannot contain advertising or a trade name.
13. Arrangements for commercial exhibits cannot influence planning or interfere with the presentation

14. Continuing education must give a balanced view of therapeutic options. Utilizing generic names will assist in obtaining this goal. If several companies offer the drug then all companies should be listed in the presentation.
15. Contents of a continuing educational program must include improvement in the quality of healthcare and not a specific business interest.

16. Information that is distributed during the program that is not related to the continuing education activity (such as a schedule or agenda) may include product promotion. 

	AACN is credentialed by the American Nurses Credentialing Center (ANCC), 
from which these guidelines were adopted.
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